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Stav prace: Rozpracovana prace

Udaje o kvalifika&ni praci
1. Hlavni téma:
Public relations vybrané firmy
2. Hlavni téma v angli¢tiné:
Public relations of selected company
3. Nézev dle studenta:
Public relations vybrané firmy
4. Nazev dle studenta v angli¢ting:
Public relations of selected company

5. Soub&zny nazev:
6. Podnazev:

7. Anotace (kratky popis prace):
Diplomova préace se zabyva problematikou public relations spole¢nosti E-commerce Holding, a.s. Tato firma ptisobi na trhu od
roku 2014 a sdruzuje sit’ nékolika specializovanych e-shopi. Jejim cilem je dosahnout spoleéné platformy pro jednotlivé
e-shopy, kterd funguje jako centralni nakup a vzajemné sdili jednotné know-how, logistiku a marketingové strategie. Cilem prace
je identifikovat jednotlivé nastroje interniho a externiho public relations, zhodnotit je a navrhnout piipadna opatieni ¢i doporucenti.
Prvni ¢ast se zabyva teoretickymi vychodisky marketingu, marketingové komunikace a pfedevsim teorie public relations. V
nasledujici praktické ¢asti je analyzovan soucasny stav PR aktivit ve firmé vzhledem k internim a externim cilovym skupindm a
navrzeny piipadna doporuceni. Nasleduje dotaznikové Setfeni, zkoumajici povédomi zaméstnancti o PR aktivitach ve firmé a jejich
nazirani na né, z n¢hoz vychazi zdvérecné navrhy pro firmu.

8. Kli¢ova slova (oddélujte Carkou):
Marketing, marketingova komunikace, marketingovy komunika¢ni mix, public relations, PR nastroje, interni PR, externi PR, E-
commerce Holding, a.s.

9. Anotace v anglictiné (kratky popis préce):

The diploma thesis deals with the issues of public relations of the E-commerce Holding, a.s. company. This company has been
operating on the market since year 2014 and associating together a network of several specialized e-shops. It aims is to achieve a
common platform for owned e-shops which acts as a central purchasing with sharing particular know-how, logistics and marketing
strategies. The objective is to identify the variol tools of internal and external public relations, evaluate it and propose prospective
measures or recommendations. The first part deals with the theoretical basis of marketing, marketing communication and
especially with the theory of public relations. In the following practical part, the current situation of the PR activities of the
company is analyzed, due to internal and external public. The following is a survey examining employee awareness of the PR
activities of the company and empolyees looking at them. From that the final suggestions ensue.

10. Anglicka kli€ova slova (odd€lujte Earkou):
The diploma thesis deals with the issues of public relations of the E-commerce Holding, a.s. company. This company has been
operating on the market since year 2014 and associating together a network of several specialized e-shops. It aims is to achieve a
common platform for owned e-shops which acts as a central purchasing with sharing particular know-how, logistics and marketing
strategies. The objective is to identify the variol tools of internal and external public relations, evaluate it and propose prospective
measures or recommendations. The first part deals with the theoretical basis of marketing, marketing communication and
especially with the theory of public relations. In the following practical part, the current situation of the PR activities of the
company is analyzed, due to internal and external public. The following is a survey examining employee awareness of the PR
activities of the company and empolyees looking at them. From that the final suggestions ensue.

11. Pfilohy volné vlozené:
1CD

12. Ptilohy vazané v praci: ilustrace, grafy, tabulky
13. Rozsah prace: 91 s. (118 746 znaki)
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14. Jazyk préce: Cz

15. Zaznam prib&éhu obhajoby:

16. Zasady pro vypracovani:

1. Marketingova komunikace - teoreticka vychodiska

\nl{}

2. Public relations - teoreticka vychodiska

\nl{}

3. Vztah public relations a marketingové komunikace

\nl{}

4. Situacni analyza soucasného stavu komunikacni strategie

\nl{}

5. Navrhy opatieni a doporuceni
17. Seznam doporucené literatury:

SVOBODA, Viclav. Public Relations moderné a G¢inné. Praha: Grada Publishing, 2006. ISBN 80-247-0564-8.\nl{}
L’ETANG, Jacquie. Public Relations: Zakladni teorie, praxe, kritické pfistupy. Praha: Portal, 2009. ISBN 978-80-7367-596-
7. \nl{}

KOTLER, Philip. a Kevin Lane KELLER. Marketing Management. 12. vyd. Praha: Grada Publishing, 2007. ISBN 978-80-247-
1359-5.\nl{}

FTOREK, Jozef. Public Relations a politika. Praha: Grada Publishing, 2010. ISBN 978-80-247-3376-0.\nl{}

KARLICEK, Miroslav a Petr KRAL. Marketingova komunikace:

Jak komunikovat na naSem trhu. Praha: Grada Publishing, 2011.

ISBN 978-80-247-3541-2.\nl{}

SCOTT, David Meerman. The new rules of marketing and PR. New Jersey: John Wiley&Sons, 2007. ISBN 978-0-470-11345-
5.\nl{}

Elektronicka databaze ¢lankd ProQuest. (knihovna.tul.cz)

18. Osoby VSKP:

Vedouci: Svandova Zuzana, Ing. Ph.D.
Konzultant mimo univerzitu: Zaplatilkova Anna, Ing.

Elektronicka forma kvalifika¢ni prace

Nézev souboru  Public relations vybrané firmy - PenzeSova.pdf
Velikost souboru 2291 KB
Typ souboru | PDF - textovy soubor
Zvetejnéni prace| ANO - zpfistupnit vetejnosti

Omezeni pfistupu - €asové lhned po odevzdani prace (tj. od 31.05.2017)

Posudky kvalifika¢ni prace

Posudek(y) oponenta Neni k dispozici...
Hodnoceni vedouciho | Neni k dispozici...

Soubor s pritb&hem obhajoby Zadny neni vlozen

Potvrzuji spravnost vloZenych Gdajti : Datum: .....cccceveveereerervennes Podpis: ..ccceerevvererrenreneenenens
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